• 

SPECIFICATION 



05 



Electronic Version 1.2.8 
Stylesheet Version 1.0 

SYSTEM AND METHOD FOR 
PROVIDING ELECTRONIC 
VOUCHERS 

Cross Reference to Related Applications 

This application is a continuation of prior application No. 09/822450, filed March 30, 
2001. 

Background of Invention 
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fjj [0001] The present invention relates to a system and a method for providing electronic 

vouchers via the Internet that can be used towards the purchase of products. As used 
herein, the terms "product"and "products'Vefer to both goods and services. 



I 

Q 

{4 opportunities for the marketing, advertising, and promotion of products to a worldwide 



[0002] The Internet has become a powerful commercial resource, providing significant 



audience. On-line marketing, advertising, and promotion are increasingly important in 
today"s competitive marketplace. However, the Internet, like any other medium, has 
inherent advantages and disadvantages. 



[0003] 



Some of the disadvantages stem from using the Internet to market, advertise, and 
promote products that are sold through various distribution systems. For example, in a 
simple version of a product distribution system there is a producer. As used herein, a 
producer is an entity that is identified as the source of a good and/or service. The 
producer may be the manufacturer of a good, it may employ a contract manufacturer to 
actually make its goods, or it can be the provider of a service. The producer has a 
distribution system which includes numerous resellers who sell the product of the 
producer. Finally there are buyers who purchase the product of the producer from the 
resellers. In actuality, product distribution systems may be much more complex than that 
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described above having many levels of resellers and buyers within the system. However, 
the disadvantages inherent in using the Internet for the marketing, advertising, and 
promotion of products of a producer are inherent no matter the level of complexity of the 
distribution system. 

[0004] One disadvantage is that many, if not most, websites devoted to marketing, 

advertising, and promoting products that are sold through a distribution system are 
informational in nature, and fail to provide specific incentives to encourage prospective 
buyers to make a purchase decision. To encourage such purchases, the buyer must be 
motivated to purchase the products. For example, providing buyers with favorable prices 
for the producers products is typically a prime motivator in stimulating a purchase, 
whereas providing the buyer with the retail or "Suggested-List" price for a product is not 
typically a strong purchase motivator. However, in many if not most situations, a 
producer marketing, advertising, or promoting products that are sold through resellers 
over the Internet cannot promote a price other than a "Suggested-List"price. If they were 
to promote a specific price, producers could undermine independent pricing strategies 
created by their resellers or affect their own pricing structure. 

[0005] 

A further disadvantage is encountered when the distribution system of the producer 
assigns geographic areas ("territories") to each reseller. In these types of systems, each 
reseller is given primary responsibility for the market within their territory and typically 
spends much time and money advertising, marketing, and promoting the producers 
product with their assigned territory. In this type of distribution system, in addition to 
not being able to promote a selling price over the Internet as stated above, a producer 
cannot typically provide any type of global discount or incentive voucher to buyers 
without some type of restriction as to where the buyer can redeem the voucher. If a 
producers were to provide global vouchers to buyers, the buyer could take the voucher 
and redeem it at a reseller that is in a territory outside of where the buyer is located. If 
this is done, it is possible that the producer can be seen as providing incentives to buyers 
that are injuring the reseller that is losing the sales. Doing this would allow resellers to 
free ride on the time and money expended by other resellers to market, advertise, and 
promote the products within their own territory, thereby penalizing some resellers by 
having them expend the money and not make the sale within their territory and may 
cause problems within the producers distribution system. For example, a producer may 
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provide buyers with vouchers that are redeemable for a cash discount of the sale price of 
a product without any restriction as to where the voucher can be redeemed. The buyers 
in Illinois that receive these vouchers decide to go to the reseller in Wisconsin rather than 
the reseller in Illinois to redeem the vouchers because the reseller in Wisconsin has a 
lower sale price than the reseller in Illinois. However, since the cost of doing business for 
the reseller in Illinois is more expensive than that of the reseller in Wisconsin, the reseller 
in Illinois cannot sell the product for as low a price as the reseller in Wisconsin without 
losing money on each sale. Therefore, although the reseller in Illinois has spent time and 
money developing the Illinois market, buyers are going to Wisconsin to redeem the 
vouchers. In this case, the Illinois reseller may see the producer as undermining its 
efforts to sell products in Illinois and decide that it no longer wants to sell producers 
products thereby leaving the producers with no distribution in Illinois. 

[0006] The net result is that producers that sell products within distribution systems are 
currently constrained from effectively marketing, advertising, and promoting products 
over the Internet using the most effective buying incentive at their disposal: a specific 
monetary incentive for the products they sell. 

[0007] The current invention avoids problems inherent in currently available systems and 

methods for using the Internet for the marketing, advertising, and promotion of products 
sold through resellers within distribution systems. 

[0008] It provides an electronic voucher that contains a specific incentive, such as a discount 
on the purchase price, cash back, free accessories, free upgrades, etc., rather than 
providing a specific price, thereby allowing each reseller to set its own price, not 
undermining the producers pricing structure, and still providing a powerful incentive to 
buyers to purchase the products. For example, if the incentive is a discount on the 
purchase price, the buyer must contact or visit a specific reseller to receive that reseller's 
selling price and then apply the specific discount on the electronic voucher to that 
reseller's selling price, an approach that is both desirable and preferable. 

The electronic voucher also directs the buyer to a specific reseller for redemption of 
the incentive rather than allowing a buyer to go to any reseller for redemption. This 
permits price competition between resellers since each reseller can still charge whatever 
price they wish for the product, eliminates the possibility of resellers attempting to sell 
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[0009] 
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the products, using the incentive, to buyers that are located outside of their assigned 
territories, and allows producers to channel buyers to the location appropriate for the 
purchase to occur based on their particular distribution structure. 

[0010] It provides an incentive specific to individual products, allowing both producers and 
resellers to strictly control which products will be given an incentive. This is highly 
beneficial in terms of inventory management and profit margin control. 

[001 1] Finally, it provides the voucher containing the incentive to the buyer through 

electronic means, confirming the benefit that will be received if the buyer visits the 
reseller in the appropriate geographic or product area. The discount also often has a 
specific expiration date, forcing the prospective buyer to make a prompt decision. The 
combination of a specific incentive with and expiration date is a highly effective method 
to create urgency from the buyer"s standpoint. 



Summary of Invention 
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W [001 2] In one embodiment of the system of the current invention, the system comprises a 

means for running a structured computer program through a website by a buyer via a 

network. It has a means for the structured computer program to access a product 

ty 

m database, display a list of products from the product database to the buyer, and received 

^ a product selection from the buyer. It has a means for the structured computer program 

to display a buyer information entry screen to the buyer and receive buyer information 
from the buyer. It has a memory means for storing the product selection and the buyer 
information from the buyer. It has a means for the structured computer program to 
access a reseller database and select a reseller based on the product selection and the 
buyer information and to access a discount database and select a discount based on the 
product selection. Finally, it has a means for the structured computer program to 
communicate the reseller and discount to the buyer. 

[0013] In one embodiment of the method of the current invention, utilizing the above 

system, the method comprises the steps of providing access to a structured computer 
program through a website to a buyer via a network. Once the buyer has run the 
structured computer program, a plurality of products from a product database are 
displayed to the buyer, a product selection is received from the buyer, and the product 
selection is stored in memory. Once the product selection has been made, a buyer 
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information entry screen is displayed to the buyer, buyer information is received from the 
buyer, and the buyer information is stored in memory. A reseller is then selected from a 
reseller database based on the product selection and the buyer information. A discount is 
then selected from a discount database based on the product selection. Finally, the 
reseller and discount are communicated to the buyer. 

[001 4] In another embodiment of the method of the current invention, utilizing the above 
system, the method comprises the steps of accessing a structured computer program 
through a website via a network. Once the structured computer program is running, 
viewing a plurality of products through the website and making a product selection. Once 
the product selection has been made, viewing a buyer information entry screen through 
O the website and entering a plurality of buyer information. Once the buyer information has 

m been entered, receiving an electronic voucher that includes a reseller that sells the 

& product selected and a discount redeemable at the reseller on the purchase of the 

Q3 product. 



[001 5] In an alternate embodiment of the method of the current invention, the method 
comprises the steps of placing various advertisements for a variety of discounts on a 
variety of products. Being contacted by a buyer regarding the advertisements. Receiving a 



product selection and a plurality of information from the buyer. Based on the product 
selected by the buyer and the information received, selecting a reseller that sells the 
product and a discount available for the product. Finally, communicating the reseller and 
the discount back to the buyer. 

Brief Description of Drawings 

[001 6] FIG. 1 sets forth a diagram of the preferred embodiment of the system for providing 
electronic vouchers. 

[001 7] FIG. 2 sets forth a logic flow diagram of the preferred embodiment of the method for 
providing electronic vouchers. 

[001 8] FIG. 3 sets forth a logic flow diagram of an alternate embodiment of the method for 
providing electronic vouchers. 

[001 9] FIG. 4 sets forth a logic flow diagram of an alternate embodiment for providing 
vouchers. 
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Detailed Description 

[0020] The embodiment of the current invention shown in the attached drawings provides a 
system and method for providing electronic vouchers that electronically provides a buyer 
with a specific discount, on a specific product, for a specific time period, and is 
redeemable at a specific location. 

[0021] Referring now to the drawings in greater detail, in Figure 1 there is illustrated the 
preferred embodiment of the structure of the system for providing electronic vouchers. 

[0022] In the preferred embodiment of the system of the current invention a buyer 1 00 

accesses a website 1 20 through the Internet (not shown). The buyer 1 00 can access the 
P website 1 20 using a computer, a handheld computing device or any other means that 

^ allows an individual to access a website through the Internet. In addition, the website 1 20 

m 

m can be accessed through a local area network, a wide area network, or any other method 

that allows access to a website by an individual. 

[0023] A structured computer program 1 30 is run through the website 1 20. The structured 
computer program 1 30 has access to a producer database 1 50, a product database 160, 



O a reseller database 1 70, and a discount database 1 80. The producer database 1 50 

m 

m provides a list of producers for which discounts are offered through the system. The 

W product database 1 60 provides a list of products provided by each producer in the 

producer database 1 50. The reseller database 1 70 provides a list of the names and 
locations of the resellers that sell the product in the product database 160. The discount 
database 1 80 provides a list of the cash discounts that are available for each of the 
products in the product database 160 and expiration dates for each cash discount. 

[0024] In alternate embodiments of the invention, the listing in the producer database 1 50 
does not have to be actual producers but can be producers that provide in any manner 
any type of good and/or services. In addition, the listing in the product database 1 60 do 
not have to be physical goods but can also be services provided by the producers. Finally, 
the listing in the discount database 1 80 does not have to be cash discounts but can be 
any incentives that are available for each of the products in the product database. 

[0025] 

In other alternate embodiments of the invention, there may be only one producer, 
one product, and/or one discount involved. In these cases, the databases can either have 
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only the single entry for the particular producer, product, and/or discount or the 
respective database can be removed from the system. In addition, the discount(s) 
available in the discount database 1 80 can also be free or discounted upgrades or 
options, free or discounted accessories, or any incentive that would have some value to 
the buyer. 

[0026] The structured computer program 1 30 also has access to a memory means 140 such 
as a computer hard drive or RAM where the structured computer program 1 30 can store 
information received, such as producer and product selections made by the buyer 100 
and information entered by the buyer 100. 

[0027] Finally, the structured computer program 1 30 has access to an email means 1 90 with 
which it can communicate information to the buyer 100. In alternate embodiments of the 
invention, the email means 1 90 can be any means that allows the structured computer 
program 1 30 to communicate information to the buyer 1 00. 

[0028] In Figure 2 there is illustrated the preferred embodiment of the method for providing 
electronic vouchers using the system described above. 

[0029] Step 1 . Buyer accesses website. 

[0030] A buyer 1 00 accesses a website 1 20 via the Internet and runs a structured computer 
program 1 30. The buyer 1 00 could access the website 1 20 using a computer, a hand 
held computing device or any other device that allows an individual to access a website 
through a network. In addition, the website 120 can be accessed via a local area network, 
a wide area network, or any other method that allows access to a website by an 
individual. 

[0031] Step 2. Producers displayed. 
[0032] 

The structured computer program 1 30 displays a list of producers from a producer 
database 1 50 to the buyer 1 00 through the website 1 20. The producer database 1 50 
contains a list of all of the manufactures for which discounts are offered through the 
system. In alternate embodiments of the invention, the listing in the producer database 
1 50 does not have to be actual producers but can be producers that provide in any 
manners any type of good and/or services. In another alternate embodiment of the 
APP_ID=09682876 Page 7 



invention, if there is only a single producer Steps 2 and 3 can be skipped. In this 
instance, only a list of products from the single producer would be displayed as in Step 4. 



[0033] Step 3. Producer received. 

[0034] The buyer 1 00 selects, from the list of producers displayed the producer the buyer 
100 is interested in. The structured computer program 130 then receives the selected 
producer from the buyer 100 and stores the selected producer in memory 140 for later 
access. 

[0035] Step 4. Products displayed. 

[0036] The structured computer program 1 30 displays a list of relevant products from a 

product database 1 60 to the buyer 1 00 through the website 1 20. The product database 
1 60 contains a list of all of the products that are provided by each of the producers in the 
producer database 1 50 that have discounts available. Based on the producer selected by 
the buyer 100 in Step 3, the structured computer program 130 displays a list of the 



H 

CP products from the product database 1 60 that are provided by the producer selected and 

s 

y. have discounts available. In an alternate embodiment of the invention, if a only a single 

5* product is available, the buyer could be shown a list of products that includes only one 

jpf} product or Steps 4 and 5 can be skipped since there would be only a single product. In 

Q this instance, the buyer information screen would be displayed as in Step 6. 

[0037] Step 5. Product received. 

[0038] The buyer 100 selects from the list of products displayed the product that the buyer 
100 is interested in. The structured computer program 130 then receives a selected 
product from the buyer 100 and stores the selected product in memory 140 for later 
access. 

[0039] Step 6. Buyer information requested. 

[0040] The structured computer program 1 30 displays a buyer information entry screen to 
the buyer 1 00 through the website 1 20 and requests that the buyer 1 00 enter the zip 
code where he is located and an email address. In alternate embodiments of the 
invention, the buyer information entry screen could request that the buyer 100 provide 
any information that is believed useful such as name, address, gender, occupation, etc. 
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Step 7. Buyer information received. 
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[0042] The buyer 100 enters a zip code and an email address, and other information that is 
requested, and submits this information. The structured computer program 130 then 
receives the zip code and email address, and other information that is requested, from 
the buyer 100 and stores the information in memory 140 for later access. 

[0043] Step 8. Reseller selected. 

[0044] Based on the product and zip code in memory 140, the structured computer program 
1 30 selects a reseller from a reseller database 1 70. The reseller database 1 70 contains a 
list of the names and locations of all of the resellers that sell the products in the product 
database 1 60. The structured computer program 1 30 selects the reseller or resellers that 
sell the product in memory 1 40 selected by the buyer 1 00 and that are located closest to 
the buyer 1 00 based on the zip code in memory 1 40 entered by the buyer. 

[0045] Step 9. Discount selected. 

[0046] Based on the producer and product in memory 1 40, the structured computer 

program 1 30 selects a cash discount and an expiration date from a discount database 
1 80. The discount database 1 80 provides a list of the cash discounts that are available 
for each of the products in the product database 1 60 and expiration dates for each 
discount. In alternate embodiments of the invention, the listing in the discount database 
1 80 does not have to be cash discounts but can be any incentives that are available for 
each of the products in the product database such as free or discounted upgrades or 
options, free or discounted accessories, or any discount that would have some value to 
the buyer. 

[0047] Step 1 0. Electronic voucher sent to buyer. 
[0048] 

The structured computer program 1 30 sends an electronic voucher to the buyer 1 00 
at the email address in memory 1 40 via an email means 1 90. The electronic voucher 
contains the producer and product selected, the cash discount, the expiration date of the 
cash discount, and the name and location of the reseller or resellers where the electronic 
voucher can be redeemed. In an alternate embodiment of the invention, the structured 
computer program 1 30 can display the electronic voucher containing the producer and 
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product selected, the cash discount, the expiration date of the cash discount, and the 
name and location of the reseller or resellers where the electronic voucher can be 
redeemed to the buyer 100 through the website 1 20 or by any other means of 
communicating this information to the buyer 100. 

[0049] Step 1 1 . Electronic voucher redeemed. 

[0050] The buyer 100 prints the electronic voucher received from the structured computer 
program 1 30 and brings the printed electronic voucher to the reseller listed on the 
printed electronic voucher for redemption. The printed electronic voucher can only be 
redeemed at the reseller listed, for the product listed, and prior to the expiration date 
listed. 



UJ [0051] In Figure 3 there is illustrated an alternate embodiment of the method for providing 



py electronic vouchers. In this alternate embodiment, the reseller, the producer and product 

!*j selected, the cash discount, and the expiration date are communicated to the buyer, and 

tp. the producer and product selected, the cash discount, the expiration date, and the buyer 

information are communicated to the reseller. Therefore, the buyer only has to show up 
S at the reseller to redeem the cash discount and does not have to bring a printed voucher 

gi with them. 

b 

H [0052] Step 1 . Buyer accesses website. 

[0053] A buyer 1 00 accesses a website 1 20 via the Internet and runs a structured computer 
program 1 30. The buyer 1 00 could access the website 1 20 using a computer, a hand 
held computing device or any other device that allows an individual to access a website 
through a network. In addition, the website 120 can be accessed via a local area network, 
a wide area network, or any other method that allows individual to connect with a 
website. 

[0054] Step 2. Producers displayed. 
[0055] 

The structured computer program 130 displays a list of producers from a producer 
database 1 50 to the buyer 1 00 through the website 1 20. The producer database 1 50 
contains a list of all of the manufactures for which discounts are offered through the 
system. In alternate embodiments of the invention, the listing in the producer database 
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1 50 does not have to be actual producers but can be producers that provide in any 
manner any type of good and/or services. In another alternate embodiment of the 
invention, if there is only a single producer Steps 2 and 3 can be skipped. In this 
instance, only a list of products from the single producer would be displayed as in Step 4. 

[0056] Step 3. Producer received. 

[0057] The buyer 100 selects, from the list of producers displayed, the producer the buyer 
100 is interested in. The structured computer program 130 then receives the selected 
producer from the buyer 1 00 and stores the selected producer in memory 1 40 for later 
access. 

g [0058] Step 4. Products displayed. 

[0059] The structured computer program 1 30 displays a list of relevant products from a 

ffl ■ 

nJ 



product database 1 60 to the buyer 1 00 through the website 1 20. The product database 
® 1 60 contains a list of all of the products that are provided by each of the producers in the 

yl producer database 1 50 that have discounts available. Based on the producer selected by 

[\ the buyer 100 in Step 3, the structured computer program 1 30 displays a list of the 

Q products from the product database 1 60 that are provided by the producer selected and 

fr\ have discounts available. In an alternate embodiment of the invention, if a only a single 

Q product is available, the buyer could be shown a list of products that includes only one 

product or Steps 4 and 5 can be skipped since there would be only a single product. In 
this instance, the buyer information screen would be displayed as in Step 6. 

[0060] Step 5. Product received. 

[0061] The buyer 100 selects from the list of products displayed the product that the buyer 
100 is interested in. The structured computer program 130 then receives a selected 
product from the buyer 100 and stores the selected product in memory 140 for later 
access. 

[0062] Step 6. Buyer information requested. 

[0063] structured computer program 1 30 displays a buyer information entry screen to 

the buyer 1 00 through the website 1 20 and requests that the buyer 1 00 enter the zip 
code where he is located, an email address, and some type of identifying information 
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such as a name, social security number, or PIN. The buyer information entry screen could 
also request that the buyer 100 provide any information that is believed useful such as 
address, gender, occupation, etc. 

[0064] Step 7. Buyer information received. 

[0065] The buyer 100 enters a zip code, an email address, and identifying information, and 
other information that is requested, and submits this information. The structured 
computer program 1 30 then receives the zip code, email address, identifying 
information, and other information, from the buyer 100 and stores the information in 
memory 1 40 for later access. 

^ [0066] Step 8. Reseller selected. 

gi [0067] Based on the model and zip code in memory 140, the structured computer program 

S 1 30 selects a reseller from a reseller database 1 70. The reseller database 1 70 contains a 

US list of the names and locations of all of the resellers that sell the products in the product 

database 1 60. The structured computer program 1 30 selects the reseller or resellers that 
sell the product selected by the buyer 1 00 and that are located closest to the buyer 1 00 
based on the zip code entered by the buyer. 
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[0068] Step 9. Discount selected. 

[0069] Based on the producer and product in memory 140, the structured computer 

program 1 30 selects a cash discount and an expiration date from a discount database 
1 80. The discount database 1 80 provides a list of the cash discounts that are available 
for each of the products in the product database 1 60 and expiration dates foreach 
discount. In alternate embodiments of the invention, the listing in the discount database 
1 80 does not have to be cash discounts but can be any incentives that are available for 
each of the products in the product database such as free or discounted upgrades or 
options, free or discounted accessories, or any discount that would have some value to 
the buyer. 

[0070] Step 1 0. Information sent to buyer. 

[0071] structured computer program 1 30 sends the producer and product selected, the 

cash discount, the expiration date of the cash discount, the identifying information, and 
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the name and location of the reseller or resellers where the electronic voucher can be 
redeemed to the buyer 1 00 at the email address in memory 1 40 via an email means 1 90. 
In an alternate embodiment of the invention, the structured computer program 1 30 can 
display the producer and product selected, the cash discount, the expiration date of the 
cash discount, the identifying information, and the name and location of the reseller or 
resellers where the electronic voucher can be redeemed to the buyer 100 through the 
website 1 20. 

[0072] Step 1 1 . Information sent to reseller. 

[0073] The structured computer program 1 30 sends the producer and product selected, the 
cash discount, the expiration date of the cash discount, and the identifying information 
to the reseller or resellers selected. This information can be sent to the reseller or 
resellers by email, by fax, or by any other method that would communicate this 
information to the resellers quickly and accurately. 



Sj [0074] Step 12. Discount redeemed. 



[0075] The buyer 1 00 goes to the reseller identified in Step 1 0 above and provides the 
reseller with their identifying information. Based on this identifying information, the 
reseller can then find the producer and product the buyer 1 00 is interested in, the cash 
discount to be provided, and the expiration date of the discount from the information 
received in Step 1 1 above. The discount provided can only be redeemed for the producer 
and product listed and prior to the expiration date listed. 

[0076] Although the above embodiments of the method of the current invention both use a 
website, it is not necessary that a website be used in order to practice this invention. In 
Figure 4 there is illustrated an alternate embodiment of the method of the current 
invention that addresses the same needs and solves the same problems but does not use 
a website. 

[0077] Step 1 . Producer advertises discounts. 
[0078] 

A producer advertises the discounts that it is making available to buyers. The 
producer does not have to be actual manufacturer of a product but can be a producer 
that provides in any manner any type of good and/or services. The advertisement can be 
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a newspaper or magazine add, a television or radio commercial, or any other method to 
communicate the available discounts to buyers. Preferably, this advertisement would 
include a list of the products for which discounts are available and information on how to 
contact the producer to receive the discount. Alternatively, the advertisement could also 
include the discounts that are available for each product, the expiration date of each 
offered discount, and a statement that the discounts are only available at certain sellers. 

[0079] Step 2. Buyer contacts producer. 

[0080] Based on the advertisement from Step 1 that the buyer receives from the producer, 
the buyer then contacts the producer through whatever means were identified in the 
advertisement. Preferably, the buyer would call a telephone number identified in the 

Q 

advertisement. Alternatively, the buyer may also be requested to return a postcard, send 
an email, or somehow otherwise communicate to the producer that they are interested in 
the discount. 



ru 

m 
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[0081] Step 3. Buyer provides information. 

[0082] When the buyer contacts the producer, the buyer provides information to the 

producer. This information may include, but is not limited to, the product the buyer is 
interested in, the buyer"s address and zip code, and any other information the producer 
may be interested in. This information can be provided over the telephone, written on a 
return postcard, or included in an email as stated above. 

[0083] Step 4. Reseller, discount, and expiration date selected. 

[0084] 

Based on the product identified by the buyer and the address and/or zip code 
provided by the buyer, the producer selects a specific reseller, discount and expiration 
date. The reseller selected will be the reseller that is geographically closest to the buyer, 
based on the address and/or zip code provided by the buyer, that sells the product 
selected by the buyer. The reseller, discount, and expiration date can be obtained by the 
producer in a variety of ways such as through printed tables which list this information, 
computerized databases, or any other means which would allow the producer to keep 
track of the products available, the resellers that sell these products and their locations, 
the discounts available on each product, and the expiration dates of each discount. In the 
preferred embodiment of the invention, the discount provided is a cash value discount 
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that can be used towards the purchase of the product. In alternate embodiments of the 
invention, the discount can be free or discounted upgrades or options, free or discounted 
accessories, or any discount that would have some value to the buyer. 

[0085] Step 5. Voucher sent to buyer. 

[0086] The producer sends a voucher to the buyer that contains the product selected by the 
buyer, the discount available on that product, the expiration date of the discount, and the 
reseller at which the voucher can be redeemed. 

[0087] Step 6. Voucher redeemed. 

[0088] The buyer brings the voucher to the reseller listed on the voucher for redemption. 

The voucher can only be redeemed at the reseller listed, for the product listed, and prior 
to the expiration date listed. 

[0089] The foregoing description of the preferred embodiments of the invention have been 
presented for purposes of illustration and description, and are not intended to be 
exhaustive or to limit the invention to the precise forms disclosed. The descriptions were 
selected to best explain the principles of the invention and their practical application to 
enable other skills in the art to best utilize the invention in various embodiments and 
various modifications as are suited to the particular use contemplated. It is intended that 
the scope of the invention not be limited by the specification, but be defined by the 
claims set forth below. 
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